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As 2023 dawns, your customers will be focused on saving
money, so support them with a great range of value products
across branded and own-brand goods

s the cost of living crisis continues to
A impact the UK, your customers are

going to be relying on you to have
what they need at a price they can afford.

Providing great value is critical for 2023 and
independent retailers who want to see great
sales from loyal customers will need to make
every category throughout their store work to
offer value as shoppers look to stretch their
budgets further than ever before.

Customers will be relying on their local store
to support them, and you're in luck as Unitas
Wholesale member depots have a great
range of own-brand alternatives to the
bestselling brands, providing both quality
and value to help your customers make their
money go further.
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Stock the essentials

R [ lifestyle
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Corerange

Unitas Wholesale’s own-brand ranges cover
grocery, impulse, non-edible, licensed and
tobacco, from soft drinks, cooking oil and hot
drinks to pet care, canned vegetables and foil.

Displays
Create strong value displays in high-traffic
areas of the store dedicated to own brand.
Position own-brand products alongside
branded alternatives to show customers
the savings offered by switching to an
own brand.

To raise the profile of own brand, display
a basket of own-brand everyday essential

products with the total basket spend
to demonstrate it's great value.

Click to access

the Plan for Profit
own-brand range
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Don't forget to highlight the deals and
promotions on bestselling products you're
running. Use eye-catching signage and
POS so customers can’t miss the value
you're providing.

Promotions

Make the most of every promotion run

in depot by your local Unitas Wholesale
member depot. These money-off promotions
can pack a punch when it comes to value
and will encourage customers to return
again and again. Share your offers on social
media and in your windows so passers-by
can see that you offer great deals and
excellent value.

Price-marked packs

Promote your price-marked packs (PMPs).
They send an instant message and
reassurance to customers that you offer the
best value and they aren’t paying more than
they would at a competitor.

Click for the best deals for
you and your customers
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TIP more than cost

though; it's also important

to provide the best
service with a personal
touch so customers feel
valued and return
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Lifestyle

Lifestyle is a quality, low-price
alternative to the major brands, offering
a high POR (profit on return) for retailers
and fantastic value for shoppers on a
range of everyday items. The range
includes soft drinks, canned vegetables,
condiments, oils, hot drinks, juices, pet
care and non-food.

LSV

A bestseller in stores, LSVis a
range of great-tasting, affordable
energy drinks across sport and !

functional drinks.
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This bottled water range
offers an attractive
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drinks.
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Wines that offer
fantastic value and j
include the sparkling /
Santa Loretta Rosé, o
complemented by _

premium varietals,
such as Don Fabian.
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Ciders

A wide range of white and everyday ciders in
PET bottle and can formats, offering branded
quality at an affordable price.
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Prince Consort

In this range, bestselling vodka is
complemented by whisky, gin,

brandy ' .

and

rum, all
offering
branded
quality at
alower
price.
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Own-brand tobacco === ﬂriw
range exclusive to the L 3
independent channel, _ mmcigarn.

providing a value
alternative to the
leading tobacco brands.

Click to find out more about Unitas @

Wholesale's own-brand ranges here




