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The impulse-buy nature of ready-to-drink (RTD) coffee means convenience
stores are perfectly placed to maximise on its soaring popularity . ‘z
é

here would we be without coffee? It's the
fuel to get us through the day. There are
so many ways to get our caffeine hit, but

right now it's ready-to-drink coffee that is the
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runaway success story of the category.

It's the season
Summer is the key season for RTD coffee, which is
worth £47m in S&I (Nielsen). Most RTD coffee is Here’s how to
bought on impulse and this type of shopper is o
valuable as 90% of RTD coffee missions include get your hlt Of
more than just a drink. the sales
. @ list the must-stock products - find
Meeting demand :

them in the Focus On Ready-to-

Drink Coffee guide - including NPD
® make the category unmissable in

store with bright and clear POS

RTD coffee shoppers are brand-led making it
important to stock the leading brands. Starbucks® is
the number one RTD coffee in the total market and in

S&l, and is growing (Nielsen). There are eight brands @® merchandise with soft drinks in

that account for more than 90% of sales value chillers and position next to dairy

market share across S&I, and Jimmy’s is the and protein drinks

fastest growing at +83% (Nielsen). m @ consider installing an additional
temporary chiller just for RTD
coffee over the summer trading

More than half (57% ) Of Period - most shoppers.buy i'f on
impulse and expect to find it in

chilled coffee drinkers purchase the chiller so they can enjoy it

straightaway
@ feature RTD coffee in meal deals

it more than once a week and
SHOPPERS OF WHITE CHOCOLATE .
SPEND MORE MORE OFTEN* a quarter choose their local and with your food to go range -
y

Convenience Store tO buy most coffee is consumed in the

(Source: Arctic Coffee Ltd)

morning, so promote for breakfast
as well as lunch.

STOCK UP ON NEW MALTESERS. WHITE

*KANTAR - Demographic Analysis of White variants © 2025 Mars or Affiliates.



https://www.planforprofit.co.uk/focus-on-ready-to-drink-coffee/
https://www.planforprofit.co.uk/focus-on-ready-to-drink-coffee/
https://www.planforprofit.co.uk/pos-printer.php
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demonstrating its success in attracting new
buyers to the category.”

Adam Tidbury, Category Manager,
FrieslandCampina UK Ltd
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Flavour variations are a driving force within the
category and a must-have for your range. Original
coffee and caramel flavour variants drive 74% of
all sales across the category (NIQ), making
Starbucks® new chilled coffee range and
Jimmy’s Original and Caramel 250ml cans
must-stocks.

Also include new Starb ucks® Caffe Latte No
Added Sugar to tap into demand for new
products and healthier options.

Iced coffee is a growing trend, driven mainly by
younger consumers. And while it's a popular
choice over the summer, its appeal stands all year
round. Once the preserve of coffee shops, now
convenience stores can tap into demand with
NESCAFE’s new range of Iced Lattes and NESCAFE

Azera Frappé. And one of the best parts is they

Click to register for your

free copy of InStore directly
to your inbox each month

“RTD coffee also continues to grow due to the

increased demand for delicious on-the-go options.
Now responsible for 39.5% of the total dairy drinks
category, marking an opportunity for retailers in the
convenience channel to drive sales. Barista, the UK’s
fastest-growing RTD coffee brand, has achieved strong
performance within its existing canned range,
generating £730k RSV and contributed to the brand's

impressive 99% YOY growth. The brand’s growth is largely

driven by incremental coffee purchases (72%),
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don’t need to be chilled and can sit alongside
ambient coffee products.

Innovation has a big role to play in this category,
just like any other, as well as products that offer
additional nutritional benefits. The noise around
protein is rising with people seeking high protein
from everyday food and drink. Protein coffee is
already worth £11m RSV across the total market

and is the fastest-growing variant at +301% (NIQ).

Try Starbucks® Protein, which has 63% share of
protein coffee in the total market (Nielsen).
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21.2M PEOPLE TUNED INTO THE
\WOMEN'S WORLD CUP FINAL IN 2023

75% OF VIEWERS GRAB A SNACK
WHILST WATCHING FOOTBALL"
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STOCK-UP NOW

IN TIME FOR THE GAMES!

*https://www.bbc.co.uk/sport/68215452 **wearebluechip.co.uk/wp-content/uploads/2018/07/

Blue-Chip-World-Cup-X-Snacks-Drinks.pdf
©2025 Mars or Affiliates.
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