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Category advice

The rise of 

functional drinks
It’s a subcategory that’s quickly 

reshaping the soft drinks 

market, as customers seek 

healthier alternatives and on-

the-go formats. Find out how 

to tap into this opportunity

W
ith the continued surge of health and 

wellness trends, there’s increasing demand 

for soft drinks to deliver more. Customers 

are cutting down on carbonated drinks, coffee and 

alcohol and replacing them with functional 

alternatives. 

The functional drinks category covers protein 

shakes, electrolyte-infused waters, probiotic drinks, 

collagen drinks, CBD beverages, vitamin-fortified 

chilled beverages and more. Around 25% of adults 

report regular protein shake consumption, and 22% 

choose electrolyte drinks1. Stock products with clean 

labels and low sugar content, as sugar avoidance is a 

key focus of health and wellness trends. 

How to merchandise
Store functional drinks in the chiller, 

grouped by their energy, hydration and 

immunity benefits. To support navigation, 
consider creating dedicated ‘wellness’ 

chillers to help with boosting visibility. 
Alternatively, position the leading 
functional drinks near your food-to-go 

section to capture those customers looking 

for quick and easy same-day meals. 

(Source: 1YouGov, How many Brits are consuming 
energy drinks, protein shakes and probiotic 
beverages regularly?, 14.02.25)



Huel attracted more new UK shoppers than any 

other complete nutrition brand last year4. Consider 

the brand’s popular flavours Chocolate, 

Strawberries & Cream and Daily A-Z Vitamins 

Cherry Raspberry for your range. 

ÜFIT continues to outperform the RTD protein 

market with a 34% market share, so a range of 

these products would guarantee success for your 

functional beverage sales5. Take a look at the 

February issue of InStore for more information 

on the best products to stock.

Keep an eye out for NPD in the category and 

stock new flavours from popular suppliers, such as 

CELSIUS, to drive excitement and encourage 

impulse purchases. The key is to maintain balance 

with a successful core range alongside innovative 

new products.

Category advice from

whipwhip
up a treatup a treat
whip
up a treat
whip
up a treat

this Springthis Spring

Gen Z lead the way 

Functional hydration isn’t just limited to sports 

drinks anymore. This type of drink is appealing to 

everyday shoppers looking for energy and added 

benefits, alongside the convenience of its easy, 

meal-on-the-go format. It’s the younger 

generation, specifically 25-34-year-olds, who are 

driving this trend and bringing rapid growth to the 

category – 6 in 10 Gen Z shoppers choose 

functional drinks several times a month2. 

Convenience stores are the ideal fit for 

introducing a functional drinks section as many of 

these purchases are inspired by the need for 

on-the-go food alternatives, with shoppers 

grabbing functional drinks on ‘fuel up’ missions3. 

Taste is a primary driver with functional products, 

so be sure to stock a diverse range of flavours to 

boost footfall and impulse purchases. 

Build your core range

With the category rapidly expanding, it’s important 

to stock products your customers know and trust. 

Follow Plan for 

Profit on Facebook 

and X for profit-
boosting tips

Click to read Plan for Profit’s Focus On 
Health & Nutrition Drinks guide to learn 
more about this fast-growing category 

(Sources: 2IGD ShopperVista, UK Consumer Nutrient Trends, July 
2024; 3Beverage Daily, Functional Innovation Launches, October 
2025; 4NIQ, Smart Food Category Performance, 52 w/e 2025; 
5Nielsen IQ, RTD protein brand performance, 52 w/e August 
2024)

https://unitaswholesale.co.uk/wp-content/uploads/in5-archives/instore_issue74/#p=30
https://www.facebook.com/PlanforProfitRetail/
https://x.com/i/flow/login?redirect_after_login=%2Fplan_for_profit

